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FACT

In God We Trust, All Others
Must Bring Data

W Edward Deming




DIGITAL
MARKETING =

WHERE CREATMITY
MEETS PURPOSE

Saeed Gholamrezaei Nezhad Jirandeh @
Consultant of Branding & Marketing who LOVES DATA

Tehran, Tehran Province, Iran - Contact info
Saeed Solutions (£

10,144 followers - 500+ connections
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@; AdMasters.Official

@ University of Tehran



https://www.linkedin.com/in/saeedgholamrezaei/

FACT

The Essence of Strategy is
Choosing What Not to Do

Michael Porter
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First, Clearly Identify & Define The
Problem

Naresh K Malhotra
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FACT

Marketing is a Race Without
Finishing Line
Philip Kotler
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FACT

The Most Important Thing in
Communication is to Hear What
is Not Being Said.

Peter Drucker
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FACT

Brand Building is Not about Short
Term Tactics. It's about Long Term
Strategy.

David A. Aaker
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Growth Starts with Admitting
What We Don’t Know and

Embracing Change

Saeed Gholamrezaei
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